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T.C., & Dennis, C. - 

Emerald Group Publishing

 

ALEMANY OLIVER Mathieu 2016 ART Marketing
 Consumer neoteny: an evolutionary perspective

on childlike behavior in consumer society
Evolutionary Psychology n°14(3), pp. 1-11

ALEMANY OLIVER Mathieu, VAYRE Jean-Sebastien 2016 ART Marketing
Big Data and the Future of Knowledge Production in Marketing 

Research: Ethics, Digital Traces, and Abductive Reasoning
Journal of Marketing Analytics Vol. 3, pp. 5-13

ASHRAF Rohail, MERUNKA Dwight 2016 ART Marketing
The Use and Misuse of Student Samples in Marketing Research: An 

Empirical Investigation of European Marketing Research

Journal of Consumer Behaviour, 

published online
online

BERTRAND Philippe, LAPOINTE Vincent 2016 ART Finance
Risk-based strategies: the social responsibility of investment 

universes does matter
Annals of Operation Research A paraître

BERTRAND Philippe, PRIGENT Jean-Luc 2016 ART Finance
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